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In this unique work of scholarship, Edd Applegate surveys the key figures and events that transformed the
American business landscape from its colonial beginnings to that Mad Men moment when advertising “went
professional.” In The Rise of Advertising in the United States: A History of Innovation to 1960, Applegate
traces how the explosion of newspapers in the American colonies laid the groundwork for the first
advertising agents, leading to America’s first class of professional marketers. This entrepreneurial class of
new white-collar professionals thrived on innovation in the quest for more publicity, larger clients, and
greater sales. Some of the thought-leaders in what remained a novel, ever-changing form of communication
include:

• P. T. Barnum, master of the advertising “gimmick”
• Lydia Pinkham, queen of the patent medicine cure
• John Wanamaker, progenitor of modern retail advertising
• Albert Lasker, the formulator of “reason why” advertising
• Stanley Resor, the consummate market researcher
• Elliott White Springs, the groundbreaking purveyor of the sexual innuendo

Applegate records the achievements of these individuals and others up until 1960, when advertising
underwent a remarkable change, becoming a post-war subject of study and scholarship in America’s colleges
and universities. Written for those interested in learning about a select group of movers and shakers in this
key area of American business, The Rise of Advertising in the United States should appeal to anyone
interested in American business history.
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From reader reviews:

Alberta Keyes:

As people who live in typically the modest era should be up-date about what going on or info even
knowledge to make them keep up with the era that is certainly always change and progress. Some of you
maybe can update themselves by examining books. It is a good choice in your case but the problems coming
to you actually is you don't know which one you should start with. This The Rise of Advertising in the
United States: A History of Innovation to 1960 is our recommendation to make you keep up with the world.
Why, because book serves what you want and want in this era.

Robert Olsen:

This The Rise of Advertising in the United States: A History of Innovation to 1960 tend to be reliable for
you who want to certainly be a successful person, why. The key reason why of this The Rise of Advertising
in the United States: A History of Innovation to 1960 can be on the list of great books you must have will be
giving you more than just simple reading food but feed you actually with information that probably will
shock your preceding knowledge. This book is handy, you can bring it all over the place and whenever your
conditions both in e-book and printed kinds. Beside that this The Rise of Advertising in the United States: A
History of Innovation to 1960 forcing you to have an enormous of experience including rich vocabulary,
giving you test of critical thinking that we know it useful in your day pastime. So , let's have it and enjoy
reading.

Billy Salazar:

The reason why? Because this The Rise of Advertising in the United States: A History of Innovation to 1960
is an unordinary book that the inside of the reserve waiting for you to snap this but latter it will distress you
with the secret the idea inside. Reading this book beside it was fantastic author who else write the book in
such incredible way makes the content within easier to understand, entertaining approach but still convey the
meaning completely. So , it is good for you for not hesitating having this ever again or you going to regret it.
This excellent book will give you a lot of positive aspects than the other book possess such as help
improving your proficiency and your critical thinking approach. So , still want to hold up having that book?
If I had been you I will go to the publication store hurriedly.

Barbara Hall:

In this era globalization it is important to someone to receive information. The information will make
someone to understand the condition of the world. The fitness of the world makes the information quicker to
share. You can find a lot of sources to get information example: internet, magazine, book, and soon. You can
view that now, a lot of publisher that will print many kinds of book. Often the book that recommended to
your account is The Rise of Advertising in the United States: A History of Innovation to 1960 this guide
consist a lot of the information of the condition of this world now. That book was represented how does the



world has grown up. The dialect styles that writer use for explain it is easy to understand. The actual writer
made some exploration when he makes this book. Honestly, that is why this book appropriate all of you.
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