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Get access to an interactive eBook* when you buy the paperback (Print paperback version only, ISBN
9781446296424)

 Watch the video walkthrough to find out how your students can make the best use of the interactive
resources that come with the new edition!

With each print copy of the new 3rd edition, students receive 12 months FREE access to the interactive
eBook* giving them the flexibility to learn how, when and where they want.

An individualized code on the inside back cover of each book gives access to an online version of the text on
Vitalsource Bookshelf® and allows students to access the book from their computer, tablet, or mobile phone
and make notes and highlights which will automatically sync wherever they go.

Green coffee cups in the margins link students directly to a wealth of online resources. Click on the links
below to see or hear an example:

Watch videos to get a better understanding of key concepts and provoke in-class discussion●

Visit websites and templates to help guide students’ study●

A dedicated Pinterest page with wealth of topical real world examples of marketing that students can●

relate to the study

A Podcast series where recent graduates and marketing professionals talk about the  day-to-day of●

marketing and specific marketing concepts

For those students always on the go, Marketing an Introduction 3rd edition is also supported by
MobileStudy – a responsive revision tool which can be accessed on smartphones or tablets allowing students



to revise anytime and anywhere that suits their schedule.

New to the 3rd edition:

Covers topics such as digital marketing, global marketing and marketing ethics●

Places emphasis on employability and marketing in the workplace to help students prepare themselves for●

life after university
Fun activities for students to try with classmates or during private study to help consolidate what they have●

learnt

 (*interactivity only available through Vitalsource eBook)
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From reader reviews:

Miles Towles:

As people who live in the particular modest era should be revise about what going on or information even
knowledge to make these individuals keep up with the era which is always change and move forward. Some
of you maybe can update themselves by reading books. It is a good choice for yourself but the problems
coming to you actually is you don't know which you should start with. This Marketing: An Introduction is
our recommendation to cause you to keep up with the world. Why, because book serves what you want and
want in this era.

Jason Harden:

This book untitled Marketing: An Introduction to be one of several books which best seller in this year, here
is because when you read this publication you can get a lot of benefit on it. You will easily to buy this
specific book in the book store or you can order it by means of online. The publisher of this book sells the e-
book too. It makes you easier to read this book, as you can read this book in your Cell phone. So there is no
reason for your requirements to past this guide from your list.

Marline Deluca:

The e-book with title Marketing: An Introduction posesses a lot of information that you can study it. You can
get a lot of help after read this book. That book exist new understanding the information that exist in this
book represented the condition of the world right now. That is important to yo7u to know how the
improvement of the world. This kind of book will bring you throughout new era of the internationalization.
You can read the e-book in your smart phone, so you can read this anywhere you want.

Verna Krell:

Playing with family within a park, coming to see the water world or hanging out with close friends is thing
that usually you could have done when you have spare time, and then why you don't try factor that really
opposite from that. A single activity that make you not experiencing tired but still relaxing, trilling like on
roller coaster you are ride on and with addition of information. Even you love Marketing: An Introduction, it
is possible to enjoy both. It is very good combination right, you still wish to miss it? What kind of hang-out
type is it? Oh can happen its mind hangout folks. What? Still don't have it, oh come on its known as reading
friends.
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