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Burke challenges the current thesis that companies should act responsibly toward communities and societies.
Instead, he shows that changes in society mandate that companies must develop strategies and programs that
foster a reputation of trust in local communities in order that they preserve their license to operate. Burke
describes strategies and programs of action that enable companies to develop trust and thus maintain their
license to operate. He also describes ways to use philanthropy and volunteer programs to achieve a
competitive advantage.

The public environment in which companies operate has changed significantly since the 1970s.
Communities, in response to elected officials and community groups, are demanding that companies observe
new norms of behavior. They expect companies to respect the environment, respond to the concerns of the
community residents, and contribute to the support of community institutions. As Burke illustrates, a
company's community reputation also affects the behavior of consumers and employees. Consumers prefer
to buy products from companies that are involved in the community. Employees are attracted to companies
that have a good community reputation.

Just as successful companies need to be a supplier of choice, an employer of choice, and an investor of
choice, they now have to become a neighbor of choice. They have to behave in ways that build a legacy of
trust in order to be positioned positively in the community. As Burke shows, to be a neighbor of choice, a
company has to pursue three strategies: build sustainable and ongoing relationships with key community
individuals, groups, and organizations; institute procedures that anticipate and respond to community
expectations, concerns, needs, and issues; and focus the company's community programs on ways that
promote and strengthen the community's quality of life and which also support the business goals of the
company. The strategies developed by Burke will be of great use to community and public affairs managers
and general managers of corporations as well as CEOs and other executive officers. Students in courses on
corporate strategy and general management will find the book of value, as will students in courses on non-
profit management.
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From reader reviews:

David Williams:

This Corporate Community Relations: The Principle of the Neighbor of Choice book is not really ordinary
book, you have it then the world is in your hands. The benefit you receive by reading this book will be
information inside this book incredible fresh, you will get facts which is getting deeper a person read a lot of
information you will get. That Corporate Community Relations: The Principle of the Neighbor of Choice
without we understand teach the one who studying it become critical in pondering and analyzing. Don't be
worry Corporate Community Relations: The Principle of the Neighbor of Choice can bring once you are and
not make your handbag space or bookshelves' turn into full because you can have it with your lovely laptop
even telephone. This Corporate Community Relations: The Principle of the Neighbor of Choice having
excellent arrangement in word and also layout, so you will not feel uninterested in reading.

Marsha Cox:

Nowadays reading books become more than want or need but also become a life style. This reading behavior
give you lot of advantages. The advantages you got of course the knowledge the rest of the information
inside the book that will improve your knowledge and information. The information you get based on what
kind of publication you read, if you want send more knowledge just go with schooling books but if you want
truly feel happy read one along with theme for entertaining such as comic or novel. Often the Corporate
Community Relations: The Principle of the Neighbor of Choice is kind of e-book which is giving the reader
unpredictable experience.

Terri Brown:

Can you one of the book lovers? If yes, do you ever feeling doubt when you find yourself in the book store?
Try to pick one book that you never know the inside because don't evaluate book by its cover may doesn't
work this is difficult job because you are frightened that the inside maybe not as fantastic as in the outside
seem likes. Maybe you answer might be Corporate Community Relations: The Principle of the Neighbor of
Choice why because the amazing cover that make you consider with regards to the content will not
disappoint you. The inside or content will be fantastic as the outside as well as cover. Your reading 6th sense
will directly assist you to pick up this book.

Jennifer Evans:

A lot of reserve has printed but it is different. You can get it by online on social media. You can choose the
best book for you, science, comedian, novel, or whatever by means of searching from it. It is referred to as of
book Corporate Community Relations: The Principle of the Neighbor of Choice. You can contribute your
knowledge by it. Without causing the printed book, it could possibly add your knowledge and make you
happier to read. It is most crucial that, you must aware about publication. It can bring you from one
destination for a other place.
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