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Project Report from the year 2010 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: -, Ottawa University (-), course: International
Marketing, language: English, abstract: Canadian businesses have been shaped around the needs of its
citizens for as long as it can be remembered. One can only imagine how the Canadian winters, the landscape,
and the large territory of the country has shaped the culture of Canadian citizens. This inability to move
around as freely as one could wish for during the cold winters for example has created opportunities for
companies to develop products and services to Canadians in order to adapt to their needs. Bombardier Inc.
more specifically was not only able to create a product that met the needs of Canadians, but was also a key
player in the revolution of transportation in Canada and around the world.

Through the company’s development, Bombardier Inc. met many challenges which forced it to adapt to
change quickly. This ability has been a key component of its success, a strength that has no doubt created a
worldwide reputation for the company. In fact, a survey given to over 2,244 Canadians determined that
Bombardier was the third company in Canada with the best corporate reputation. This result places the
company on the top tier of companies worldwide with strong reputations (Cowan, 2010).
The purpose of this paper is to analyse how Bombardier was able to build a strong reputation of its brand.
The research will focus on analysing the company’s engagement in international marketing, more
specifically in an emerging country such as India.
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From reader reviews:

Joycelyn Chambers:

Playing with family in a very park, coming to see the water world or hanging out with friends is thing that
usually you might have done when you have spare time, in that case why you don't try point that really
opposite from that. One activity that make you not experiencing tired but still relaxing, trilling like on roller
coaster you already been ride on and with addition details. Even you love Bombardier Inc. - Case Study of a
brand in an Emerging Country, it is possible to enjoy both. It is good combination right, you still would like
to miss it? What kind of hangout type is it? Oh can happen its mind hangout men. What? Still don't get it, oh
come on its referred to as reading friends.

Lorraine Woodward:

Beside this specific Bombardier Inc. - Case Study of a brand in an Emerging Country in your phone, it can
give you a way to get more close to the new knowledge or facts. The information and the knowledge you
will got here is fresh through the oven so don't end up being worry if you feel like an aged people live in
narrow small town. It is good thing to have Bombardier Inc. - Case Study of a brand in an Emerging Country
because this book offers to you personally readable information. Do you occasionally have book but you
rarely get what it's exactly about. Oh come on, that will not end up to happen if you have this in your hand.
The Enjoyable agreement here cannot be questionable, just like treasuring beautiful island. So do you still
want to miss that? Find this book and also read it from at this point!

Robert Schrader:

As a pupil exactly feel bored to be able to reading. If their teacher asked them to go to the library or to make
summary for some guide, they are complained. Just little students that has reading's heart or real their
pastime. They just do what the professor want, like asked to go to the library. They go to at this time there
but nothing reading significantly. Any students feel that studying is not important, boring as well as can't see
colorful images on there. Yeah, it is to get complicated. Book is very important for you. As we know that on
this time, many ways to get whatever we wish. Likewise word says, ways to reach Chinese's country.
Therefore this Bombardier Inc. - Case Study of a brand in an Emerging Country can make you experience
more interested to read.

Samantha Bond:

Reading a publication make you to get more knowledge from the jawhorse. You can take knowledge and
information originating from a book. Book is composed or printed or outlined from each source this filled
update of news. In this modern era like today, many ways to get information are available for a person. From
media social just like newspaper, magazines, science book, encyclopedia, reference book, story and comic.
You can add your understanding by that book. Isn't it time to spend your spare time to spread out your book?
Or just in search of the Bombardier Inc. - Case Study of a brand in an Emerging Country when you desired



it?
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